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Abstract:

The study focuses on branding and its role in enhancing the mental image of customers or recipients of
services. In recent times, we have observed a significant proliferation of brands and intense competition
among various companies and institutions. Consequently, the primary challenge for brands is to avoid
being generic, lacking distinctive features, and lacking a strong and clear mental image that sets them
apart like a unique light illuminating a product or service. Without such differentiation, brands can get

caught up in price wars and product flooding to compete with other companies.

The study delves deep into understanding how branding contributes to enhancing the mental image of
customers. It explores what we mean by the mental image of a brand and emphasizes its importance.
Additionally, the study highlights the potential pitfalls that companies can encounter, leading to a negative
mental image associated with the brand. To address these issues, the research examines various theories

to understand the degree of correlation between different elements of a brand in consumers’ minds.

The study aims to shift the perspective of some companies that neglect the importance of a brand’s mental
image. It also hopes to offer valuable insights to emerging companies seeking to build successful brands.
Understanding the strengths and weaknesses of a brand’s mental image can inform development
strategies, improve product and service quality, and enhance the brand’s image in the minds of customers.

Ultimately, this can lead to increased revenue and success in the market.

Key words: Branding, Mental Image, Consumer, Visual Communication.
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